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Once again, this past year
pushed us to navigate
unfamiliar terrain. Regardless
of circumstances, we
demonstrated that when we
come together to Do It Right
for our customers, employees,
and communities, we can
contribute remarkable impact.”














































































SNAPSHOT

Days before Thanksgiving 2021, we hit the streets of
New York City to spread joy. After almost two years of
shutdowns and mandates, the city was coming back to
life — a moment truly worth celebrating.

On Saturday, November 20, we made a series of
anonymous donations worth more than $350,000
throughout NYC. The only hint we gave of our
participation was a QR code and the hashtag
#TotallyCovered. The next day, we revealed our identity.

It's been a challenging two years for everyone.
#TotallyCovered gave us the opportunity to show our
appreciation for the resilience of our communities.
While we could say the same of any city across the
country, treating residents of NYC allowed us to reach
people from all walks of life and corners of the globe in
one day.

We continue to be grateful for our communities’
strength of spirit. #TotallyCovered was an incredible
reminder of the resilience in all of us — and what we
can achieve together when we have an ally.
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