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A message from  
our CEO.
With continued economic and social impacts being 
felt from the COVID-19 pandemic, uniquely challenging 
markets and prolonged supply chain disruptions 
that have impacted the way our employees and our 
customers live and work, I am exceedingly proud of our 
progress as a company in 2021, underpinned by the 
strength and commitment of our 10,500 employees to 
our purpose and motto to Do It Right.

Collectively, Ally teammates across the U.S. and 
Canada have helped each other, our customers and 
our communities thrive — driving a sustainable, 
positive impact for all of our stakeholders. Through 
our deliberate execution, innovative approach and 
commitment to our long-term strategy, we proved our 
resiliency and delivered strong business growth, while 
simultaneously doing the right thing for our employees, 
customers and communities.

I’m tremendously proud to present the 2021 Ally CSR 
report. It highlights our purpose-driven achievements 
of this past year, which demonstrates when you get 
culture right, everything else follows. 

That commitment to culture starts with our employees 
— by prioritizing our team and their total well-being, 
we enable our customers to be equally cared for and 
prioritized. We increased our minimum wage 18% to 
$20 per hour, providing more �nancial stability to our 
hourly workers. We also expanded on our commitment 
to Ally employees through our third annual #OwnIt 
grant of 100 restricted stock units per employee. This 
exceptional program bolsters our culture by providing 
the opportunity of shared success and equity, while 
deepening a founder’s mentality.

Also recognizing our employees, like the broader population, have dealt with dif�cult and 
emotionally taxing concerns for the past two years, we continued our efforts to create safe 
spaces, promote belonging and encourage individuals to bring their whole selves to work. In 
2021, we gained even more momentum to destigmatize mental health concerns, creating two 
months of events in May and October to spotlight the issues, introduce new tools, offerings and 
bene�ts, and further support our diverse, inclusive and equitable workplace by addressing the 
needs of vulnerable or neurodiverse populations. 

Further expanding upon our commitment to diversity, equity and inclusion (DE&I), in 2021 
we increased representation of women and people of color in our manager and above roles 
and redesigned programs to create more opportunities for early talent. More than half of the 
Ally intern class was racially or ethnically diverse. Several of those interns were participants 
in our third annual Moguls in the Making event, which Ally co-hosted with the Thurgood 
Marshall College Fund and the Sean Anderson Foundation. This three-day entrepreneurship 
competition for students of Historically Black Colleges and Universities continues to bring 
about exciting, impactful solutions to underserved communities.

Once again, this past year 
pushed us to navigate 
unfamiliar terrain. Regardless 
of circumstances, we 
demonstrated that when we 
come together to Do It Right 
for our customers, employees, 
and communities, we can 
contribute remarkable impact.”
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SNAPSHOT�

#TotallyCovered.
Days before Thanksgiving 2021, we hit the streets of 
New York City to spread joy. After almost two years of 
shutdowns and mandates, the city was coming back to 
life — a moment truly worth celebrating.

On Saturday, November 20, we made a series of 
anonymous donations worth more than $350,000 
throughout NYC. The only hint we gave of our 
participation was a QR code and the hashtag 
#TotallyCovered. The next day, we revealed our identity.

We hope this day of delight will 
inspire other organizations. 
This is repeatable and a 
reminder of how big the little 
things can be.” 

— Andrea Brimmer,  
Chief Marketing & Public  

Relations Of�cer

It’s been a challenging two years for everyone. 
#TotallyCovered gave us the opportunity to show our 
appreciation for the resilience of our communities. 
While we could say the same of any city across the 
country, treating residents of NYC allowed us to reach 
people from all walks of life and corners of the globe in 
one day.

We continue to be grateful for our communities’ 
strength of spirit. #TotallyCovered was an incredible 
reminder of the resilience in all of us — and what we 
can achieve together when we have an ally.
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